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AbstrAct: Website Information Architecture (IA) is primar-
ily treated as a new discipline that is concerned with design 
principles and architecture of information in digital landscape. 
Proliferation of revolutionary models for interdisciplinary appli-
cations of IA, however lack theoretical perspectives, empirical 
evidence and cultural context. Here, we proposed a new model 
called Web Architectural-Inducing Model (WA-IM). The model 
was developed based from existing literature and available 
architectural proposition from prior work. We tested the model 
suggesting that website IA being conceptualized as multidi-
mensional constructs by exploring the applicability of WA-IM 
to web localization process from a socio-cognitive cultural 
perspective. The research methodology involves a web-based 
survey on Muslim online user as the cultural case study where 
427 usable international responses were accumulated. The 
construct validation of the multifactor structure of website IA 
was assessed via confirmatory factor analysis (CFA) by using 
structural equation modeling. AMOS 7.0 was used to evalu-
ate the five factor hypothesis goodness fit model. The result 
revealed that website IA is indeed a multidimensional construct 
composed of five factors: content-information, content-trust, 
navigation-traits, navigation-wayfindings and context. We con-
clude our study by providing empirical evidence for WA-IM in a 
form of goodness-fit-structure as part of the localization process 
towards the creation of cultural information structure.
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1. Introduction

Information Architecture (IA) can be referred to as the 
art and science of structuring and organizing information 
environments and space to maximize its accessibility and 
usefulness for users [2, 5, 39]. The practice of IA development 
by information architect for website is often seen as the 
organization of website’s structure and content, the labeling, 
categorizing and indexing information and the design of 
navigation system to support searching and browsing 
information [39, 20, 21, 27].

The term ‘Information Architecture’ (IA) was coined by Wurman 
since 1975 [55] but IA for the web is still treated as a new field as 
it has been around for only a few years back . Basically, IA de-
sign methodology used by information architects is dependable 
on the user or sponsor vision or similar IA development cases 
that influence the practical selection of IA design principles for 
website development [23, 39]. The role of IA in the context of 
IA development is to arbitrate between the sponsor’s vision 
and requirement and the user’s mental model. Currently, the 
arbitration process is not fully supported by theoretical ground-
ing especially in supporting the selection of design methods 
and principles [23]. As our understanding of the IA constructs 
matures, it should also be expected that we begin to ground 
these findings within a theoretical framework.

There are several IA models in various applications that contrib-
ute significantly to the development of IA. Examples will include 
the IA methodology from Rosenfeld and Morville developed in 
1998 [9, 16, 39, 41], coordinating structure for library website 
[34], mobile internet [31], electronic record management [33], 
IA practices [3] and IA working model [9]. However, they are 
lacking in the theoretical perspectives and also empirical evi-
dence in the model development. In addition, the relationship of 
website IA to other disciplines are quite ambiguous. Without its 
own tradition, standards and literature, it borrows heavily from 
library science, computer science, knowledge management, 
interaction design, information design, graphic design, usability, 
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content development and wayfinding [28]. Thus, website IA is 
primarily treated as an apprentice to existing discipline and 
seeks to benefits from establish practices and theories and 
even from the architectural perspectives.

The idea of seeing information as a site of architectural design 
was first proposed by an architect, Wurman in 1975 [13, 24, 40]. 
Wurman took an information design approach to IA whereas 
Rosenfeld and Morville came to the field with library and infor-
mation science approaches [18, 35, 53]. Even so, the percep-
tion attached to the IA is still going strong to be predisposed by 
the sense of architectural paradigm. In fact, Rosenfeld (2000), 
had broaden the definition and backed away from mentioning 
specific architectural system, such as organization, navigation, 
labeling and searching, as continually find more to architecture 
than those systems cover [38]. Therefore a proper architectural 
formalism is imperative towards IA becoming a discipline of 
its own. 

On the other hand, there are ongoing demands on research 
areas that are oriented on better understanding of indigenous 
people by studying the cultures from within and between 
culture, technology and society [29, 44]. One of the afore-
mentioned research areas is IA. Cultural differences in IA 
and user preferences for sites created by designers from 
their own cultures still lacks cross cultural investigation [6, 
8, 14]. In addition, the problem also lies when IA is highly 
disregard by website designer in cultural specific website 
[45]. However, effort is also seen on drawing Islamic culture 
into the theoretical framework of website information archi-
tecture [48]. 

Here, we proposed a new model called Web Architectural-
Inducing Model (WA-IM) for information architecture in the 
culture context for the construction and localization process of 
website IA. The model was formulated based on the derivation 
of prior work of drawing architecture theoretical propositions for 
studying website IA phenomenon [46, 47] and relevant empiri-
cal investigation [49, 50]. The main objective of this study is to 
explore the applicability of the proposed model to web localiza-
tion process from a socio-cognitive cultural perspective. The 
research methodology involves a web-based survey on Muslim 
online user as the cultural case study. Our model contribute to IA 
domain as it revealed motivating factors of using website IA from 
the user socio-cognitive perspective. This study evaluates the 
construct validity of the website IA utilizing confirmatory factor 
analysis (CFA). This model is different from the popularized IA 
methodology from Rosenfeld and Morville developed in 1998 [9, 
16, 39, 41], as their model was driven from information architects 
or practitioners perspectives but the model that we are propos-
ing are based on user perception and perspectives. In addition, 
as IA borrows heavily from information science, library science, 
information design and others [28], the underlying dimensions 
of using IA need to be determined.

The objectives of current exploratory study are as follows:

- to gain a clearer understanding of salient factors 
(motivating factors) of using website IA

- to generate an integrative, basic model for using website 
IA based on selected items derived from inductive and 
deductive reasoning.

- to integrate the theory drawn from existing work and 
related literature into a comprehensive model useful for 
localization process from socio-cognitive perspectives. 

- to verify the multidimensionality factor of using website 
IA.

- and most importantly, to gauge the extent to which the 
constructs in the integrated model “fit” empirical data by 
assessing the dimension properties of the corresponding 
measurement model.

In pursuit of these main goals, this paper theorized on a new 
model, WA-IM and proposes three main research questions.

RQ1.  What are the salient factors (motivating factors) of 
using website IA?

RQ2.  How do the salient factors of IA enhance the 
explanatory power of using website IA?

RQ3.  Does the proposed model provide a good fit with the 
accumulated survey data? 

The breakdown of the paper is seen as the following. Sec-
tion 2 will briefly describe research paradigm taken from a 
socio-cognitive cultural perspective. Section 3 discusses our 
proposed WA-IM, prescribed by the website IA domain. Sec-
tion 4 and 5 discuss in detail of our research methodology 
and data finding. Lastly, section 6 draws the conclusions and 
discuss future works and implications of the study to theory 
and practice. 

2. Research Framework – Localization from Socio-
Cognitive Cultural Perspective of the User

The localization study involves in this research was based on 
the theoretical approach drove from the work of Faiola et al. 
(2006), that addresses Cultural Cognition Theory (CCT) within 
the domain of Human Computer Interaction (HCI) [15]. CCT 
frames the concept that, culture profoundly influences the 
contents through shared knowledge structures and effect the 
design and development of website [14]. The notion of CCT 
makes a more explicit connection among culture, cognition, 
information organization and website design [15, 43].

User preferences are culturally determined by the socio-cog-
nitive perspective. CCT was addressed to form the theoretical 
understanding for this presumption. It is imperative to under-
stand how the mind works with structural design elements [52], 
as the fault of design can be due to the lack of effort to identify 
the user’s conceptualization of information space [11]. Thus, 
by using the CCT as the theoretical premise of the study, we 
derived and employed WA-IM as part of the localization process 
for website IA. We used Islamic culture as the case study for 
the localization process. The explanations of the model can be 
seen in the next section.

3. Research Model – The Dimensionality of Website IA

The inductive and deductive reasoning were used to derive 
the research model. The method begins by synthesizing 
related works on IA, by using inductive reasoning. Deductive 
reasoning was later applied as suggested by Hyde (2000) [25] 
to provide the explanatory power of architectural propositions 
into the dimensions of website IA. By using the prior studies 
[46, 47] as the theoretical grounding consideration, we then 
make inferences to related literatures and items on different 
aspects of website IA as shown in Table 1. Then, the model is 
to be tested from the socio-cognitive culture perspectives. The 
hypothesis is stated as:

H1:  Website IA is multidimensional constructs of ‘content 
- information’, ‘content - trust’, ‘navigation - trait’, 
‘navigation -wayfinding’ and ‘context - information 
design’.
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Dimensions Characteristics Description

Content-
Information
(Represented 
information) [2]

Info Availability Availability of relevant 
data 

Info Quantity Sufficient information 

Info Organization Organization of info for 
users 

Info Harmony Rearrange items 
based on principles of 
balance, proportion, 
rhythm, unity 

Content-Trust
(the trust 
judgment placed 
on a piece of 
information) [19]

Validity 
(Specificity)

Precision of specific 
content as tends to 
engender more trust 

Reliability 
(Provenance) 

Trust in the entities that 
generate content 

Credibility 
(Security / Privacy) 

Security or privacy 
traits to avoid deceptive 
intention 

Navigation-Trait 
(allow to navigate 
and find the 
information) 
[11, 20]

Info Format Single format of 
information 

Structure (Remote 
navigation) 

Overall hypertext 
structure such as ‘site 
map’ 

Main Topic Element such as 
navigation bar, frames 
and menus 

Navigation Guide Search tool or links as a 
guide for the user 

Cue Sign Metaphor, icon and 
words, phrase provide 
structural cue/ signal 

Navigation-
Wayfinding 
(guiding people 
find things) [54]

Font Form and information 
presentation to enhance 
recognition 

Sign (Signage) Information as signs or 
symbols

Transition Zone Different arrangement 
of elements to indicate 
separate page or zone 

Point of Entry Entrance door or exit 

Context-
Information 
Design (cultural 
environment and 
adds meaning) [2]

Info Quality 
(Appearance) 

Design, ‘site layout’, 
grammar and spelling 
to judge content 
accuracy 

Label Name Labels as form 
of ubiquitous 
representation 

Color Color to delineate 
webpage layout 

Placement Page layout order 

Table 1. Website IA constructs [46, 47]

The WA-IM consists of multidimensional constructs of five fac-
tors. The model includes 20 items of website IA that are summed 
for use in the five dimensions of website IA. The proposed model 
consists of five interrelated but distinct factors. These factors 
are measured as perceptions in the constructed questionnaire. 
Before any discussion on how we apply and test the model, the 
dissection of the model and list of the component parts can be 
seen as shown in Table 1.

With the premise understanding of WA-IM constructs, a web-
based survey was conducted by using Muslim online user as 
the cultural case study. Our research examines this model 
and designed to test the multidimensionality of the theoretical 
construct, subjected for localization process of web information 
structure from a socio-cognitive cultural perspective. Specifi-
cally, we tests the hypothesis that website IA is a multidimen-
sional construct composed of five factor: ‘Content-Information’, 
‘Content-Trust’, ‘Navigation-Traits’, ‘Navigation-Wayfindings’ 
and ‘Context-Information Design’. 

We suggest that the WA-IM to be conducive not only for the 
construction process for website IA but also for any localization 
strategy that may be imposed into the information structure 
based on the cultural context. Using a structural equation model-
ing approach, a five factor hypothesis goodness-fit-model was 
then evaluated by using AMOS 7.0. Confirmatory factor analyses 
supported the multidimensional nature of using website IA and 
generally initiated the factor structure with some notable excep-
tions. Essentially, the present findings were aligned with prior 
theoretical models. Findings are discussed in terms of implica-
tions for further development and use of measure. The empirical 
findings and discussion are shown in the next section.

4. Research Methodology

4.1 Subjects and Data Collection
A web-based explanatory survey was conducted on Muslim 
online user. In general, the explanatory survey research takes 
place when knowledge of a phenomenon has been articulated 
in a theoretical form using well-defined concepts, model and 
proposition [17, 36]. The survey was carried out with the 
specific aim of testing the adequacy of the concepts developed 
in relation to phenomenon under investigation. The growing 
number of Muslim population [12] and Internet penetration 
rate warrants us to use Muslim online user as the cultural case 
study [45]. To collect the Internet user’s perception data, the 
web-based survey was available at http://inforec.uitm.edu.my/
perseus/se.ashx?s=0B7FD90F46C0BBE3 and accessible for 
the period of one month from March to April 2007. 

Convenient sampling was used in the actual survey. Invita-
tions were sent by using e-mails to Muslims, who have at least 
undergraduate qualification. The list was determined by using 
mailing list of universities in Islamic countries. Ensuring sample 
equivalency is an imperative methodological consideration in 
cross-cultural research and may refer to the inclusion of sub-
ject on similar educational level [30] as such undergraduate 
qualifications. Although the group was moderately large, it was, 
nonetheless, fairly homogenous. The sampling was based on 
the guideline of Roscoe (1975) where in a multivariate research, 
the sample size should be 10 times as large as the number of 
variables in the study [37, 42]. Since we have 20 items under 
investigation, we manage to collect responses of 603 which 
exceed the least minimum number of samples of 200 (20x10). 
Nevertheless, we excluded the cases of missing data (n = 176) 
and finally used 427 international responses for our analysis 
which still exceeds the least minimum number of samples of 
200 (20x10) as prescribed by Roscoe (1975) [42]. 
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Measure Items Frequency %

Gender Male
Female

273
154

63.9
36.1

Age Under 26
26-35
36-45
Above 45

42
152
126
107

9.8
35.6
29.5
25.1

Region Southeast Asia (Malaysia, 
Brunei, Indonesia)
Middle East (Saudi Arabia, 
Oman, Palestin, Jordan, Iran, 
Turkey, UAE, Qatar, Pakistan, 
Tajikistan, Iraq, Bahrain, 
Yemen, Lebanon)
South Asia (Bangladesh, India)
North Africa (Egypt, Sudan, 
Libya, Algeria, Morocco)
Others (United States, New 
Zealand, Australia, UK, 
Germany, Mauritius, Nigeria)
Not Answered
(*Countries assorted to regions 
according to http://worldatlas.
com/aatlas/world.htm )

199
171

10
18
12

17

46.6
40.0

2.34
4.22
2.8

3.98

Table 2. Descriptive statistics of the respondent profile

The initial screening eliminated incomplete responses to ensure 
the validity of the data. In addition, due to departures of normal-
ity of the data, the final samples also met the general accepted 
ratio of 15 respondents for each parameter 300 (15x20) as sug-
gested by Hair et al (1998) for data that violate the assumptions 
of multivariate normality [22]. Table 2 summarizes some of the 
demographic attributes of the final respondents.

Data were then analyzed by using the Statistical Packages for 
the Social Sciences 15.0 (SPSS 15.0) application to conduct 
validity and reliability of measurement instruments and also 
normality test for the data distribution. Using Analysis of Mo-
ment Structure 7.0 (AMOS 7.0), a structural equation modeling 
(SEM) program, first-order confirmatory factor analysis (CFA) 
was performed to specify appropriate model for this research. 

5. Results 

5.1 Distribution of Data
A multivariate normal distribution for the data is an important 
assumption in SEM analyses such as CFA. Much of the 
underlying analysis of structural equation modeling relies 
on the assumption of the data having multivariate normal 
distribution [4]. First, the examination of univariate normality 
estimates namely the skewness and kurtosis, provides details 
of the distribution characteristics. If the existence of individual 
variables departing significantly from a univariate normal 
distribution, then the multivariate distribution cannot be normal 
[51]. In addition, the condition of univariate normality may not 
signifies multivariate normality [51] thus implies for multivariate 
normality test to be conducted.

Kline (1998) noted that multivariate non-normality can be 
detected through inspections of univariate distributions [32]. 
Univariate estimates of skewness and kurtosis were obtained 
through SPSS 15.0. Despite the adequately large sample of 
the sample, the data are non-normally distributed. Univariate 
skewness (SK) values range from 3.71 to 14.94 and univariate 
kurtosis (KU) values range from 0.03 to 19.34. Kline (1998) 

argues that skewness values in excess of ±3 and kurtosis 
values in excess of ±10 represent significantly non-normal 
univariate distributions [32]. Furthermore, multivariate kurtosis 
was assessed by Mardia’s test of multivariate normality which 
was provided by AMOS [4]. Byrne (2001) also noted that when 
estimated values are large, then the data are definitely multivari-
ate non-normal [4]. Mardia’s measure of multivariate kurtosis 
obtained from the findings is large at 201.835 with the critical 
ratio of 70.297. Based on the above guidelines, this implies that 
the data are significantly multivariate non-normal. 

The bootstrapping procedure was employed due to the exces-
sively kurtosis nature of the data, as recommended by Byrne 
(2001) [4]. The procedure which involves the selection of 
random samples with replacement from the sample data pro-
vides data for empirical evidence of the indexes of estimates 
and rendered free from the assumptions of data normality [4]. 
Arbuckle (1996) argues that in general, 500 bootstraps should 
be sufficient to determine the level of model stability [1].

5.2 Model estimation and fit criteria
Structural equation modeling (SEM) with AMOS 7.0 was 
used with maximum likelihood estimation to test the fit of our 
hypothesized first-order factor model and examine the validity 
of the constructs. The model assessment was based on 
Maximum Likelihood Estimation (MLE) extraction combined 
with bootstrapping for CFA [4, 7] to obtain the parameter 
estimates. We follow the recommendations suggestion by Im 
and Grover (2003) on the assessment of overall goodness 
model fit diagnostic [26]. They suggested the assessment with 
one or more overall goodness-of-fit indices such as x2 statistic, 
goodness-fit index (GFI), adjusted goodness-fit index (AGFI), 
root mean residual (RMR), comparative fit index (CFI), Normed 
Fit Index (NFI) and non-normed fit index (NNFI). 

The Chi-Square was used as an absolute index of fit to tests 
the lack of fit of the theoretical model tested. According to Byrne 
(2001), there are a few difficulties with respect of using the chi-
square p statistic and its sensitivity to sample size [4]. The Chi 

Figure 1. Initial First Order (Initial Model)
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square / df statistic is considered a more appropriate measure 
and the attached assumption is that if each of the measurement 
models was less than 2.0, then measurement models fit the 
sample data well [26].

We follow the summarized acceptable cutoff values of good-
ness-of-fit index by Im and Grover (2003) [26]. A cutoff value 
of equal or more than .90 was used to consider the model well-
fitting for GFI, CFI and NFI. In addition, the root mean residual 
(RMR) where recommended level of equal or below than 0.10 
to achieve model fit [4] and AGFI was recommended to be equal 
or more than 0.80. Bootstrap estimation was provided by Amos 
7.0. It produces the Bollen-Stine bootstrap ‘p’ statistic which is 
actually refers to the modification of the chi-square test. The 
program also adjusts for distributional misspecification of the 
model. Furthermore, if the Bollen-Stine bootstrap probability 
statistic p<0.05, the model is rejected.

5.3 Evaluation of Model Fit- Initial First Order  
(Initial Model)
We examine a two stage of first-order CFA model designed to 
test the multidimensionality of a theoretical construct subjected 
for localization process of website IA from socio-cognitive 
cultural perspectives. 

We tests the hypothesis that website IA is a multidimensional 
construct composed of five factor: ‘Content-Information’, 
‘Content-Trust’, ‘Navigation-Traits’, ‘Navigation-Wayfindings’ 
and ‘Context-Information Design’. 

Fig. 1 shows the first stage of the result. It indicates a very poor 
fit of the initial model based on the comparison of the data with 
the general cut-off values accepted for the criteria, as discussed 
in previous section. The rectangles in Fig. 1 symbolize the ob-
served variables and the ellipse circles as the latent constructs. 
Each measure is presumed to include random (uncorrected) 
errors symbolized by the short arrow entering each rectangle 
from the perimeter of the figure. The fit indices GFI = 0.893, NFI 
= 0.853 and CFI = 0.893 are all below 0.9, thus suggesting poor 
fit. In addition, the Chi-Square/df statistic for the measurement 

of 3.157 (>2), suggests that the model does not fits the sample 
data well. Furthermore, to test the null hypothesis that the model 
is correct, the Bollen-Stine bootstrap statistic p = .002 (<0.05) 
also indicates that the model should be rejected. Thus, model 
re-specification needed to be done to achieve apparent fit. 

We adopt the Byrne method in pinpointing possible areas of 
misfits by examining modification indexes. AMOS 7.0 provides 
information that can be utilized to assess model misspecifica-
tion and make decisions regarding the re-specification of model 
parameters (i.e., modification indexes) [4]. As suggested by 
Byrne (2001) [4], large modification indexes that postulate onto 
different parameter may accounts for substantial re-specification 
of the hypothesized factor loadings. The initial testing of the 
model revealed a poor fit to the model. Therefore, the sec-
ond stage of our application involves a re-specification of the 
model, resulted in seven out of 20 items being deleted due to 
high values of modification indexes relating to covariance and 
regression weights. The re-specification model can be seen in 
the following diagram and final result is discussed. 

5.4 Evaluation of Model Fit - Final First-Order  
(Empirical Model)
Using SEM, we found empirical support for the prevailing 
architecture theory that implies website IA consists of five 
dimensions. The re-specified model goodness-of-fit in above 
and other diagnostic information indicate a good fit and it is clear 
that H1 represents a much better fit to the data in Fig 2. When 
viewing the fit indices, the GFI = 0.965 and NFI = 0.947 and CFI 
= 0.976 are all exceeding 0.90, which suggest excellent model 
fit. The Chi-Square/df statistic for the measurement of 1.8 (<2) 
implies that the model fits the sample data. In addition, to test 
the null hypothesis that the model is correct, the Bollen-Stine 
bootstrap statistic p = .064 (>0.05) also indicates that the model 
should be accepted. The indices of AGFI=0.942 (>0.8) and 
RMR =0.022 (<0.1) also provide additional indications for the 
acceptance. These results provide the evidence that website IA is 
multidimensional and support our hypothesized five-factor model 
with the best fit. Fig. 2 shows a final schematic representation 
of the revised structural-goodness-fit model for WA-IM. 
Furthermore, we also predicted that the best model to fit our data 
would not include second order factor. This implies that not only 
the usage of website IA should be viewed as multidimensional 
but also that the different aspects of using website IA should 
be viewed as distinct. Based on our results, we are able to 
provide not only general measurement recommendations but 
also specific recommendations for researchers who plan to use 
our proposed dimensions in the future work. 

6. Conclusions

The results from the SEM procedures supported the 
conceptualization of the usage of website IA as a multidimensional 
construct. The present paper proposed, for the first time, an 
integrative, basic model of structuring website IA, called, WA-
IM. To our knowledge, this was the first study to test empirically 
model proposed in the dimensions of website IA. The research 
sought to explore the applicability of our proposed model WA-
IM to web localization process from a socio-cognitive cultural 
perspective. To achieve the objective, this study was specifically 
designed to explore the issues of Muslims perceptions and 
expectations for using website IA in Islamic genre websites. 
We proposed WA-IM by drawing architectural theoretical 
propositions into the IA domain. The study was then undertaken 
in order to assess the factor structure of website IA. The model 
was further deduced with related IA literature to delineate 
specific instances for understanding website IA phenomenon. 

Figure 2. Final First Order (Empirical Model)
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The model was tested empirically with Muslim online users as 
the cultural case study. The results from a survey of 427 on-
line users validate the re-specified WA-IM with five hypothesis 
good-of-fit factors. The re-specification process involved few 
modifications of the items to achieve apparent goodness-of-fit. 
The five factor hypothesis goodness fit model was evaluated by 
using AMOS 7.0 by using SEM. A confirmatory factor analysis 
on the re-specified model, indicate moderately acceptable fit 
and significant loading. Generally, the results favor the first-order 
model suggesting that website IA, at least as represented in 
this study data set, is multidimensional. The evolution of the 
model from the conceptual stage to the revised empirical version 
is reported here in this paper where the findings attested and 
refined the constructs for the WA-IM as part of the localization 
process for cultural-specific websites. The final model indi-
cates that five WA-IM main constructs of Content-Information, 
Content-Trust, Navigation-Traits, Navigation-Wayfindings and 
Context-Information Design are important in website IA design 
for the localization process of cultural website. 

We believe that the main value of this study is in its contribution 
to the building body of knowledge in website IA domain. In ad-
dition, there are several important implications of our study for 
research and practice. Although, this research is considered as 
exploratory in nature, it is considered as one of the most com-
prehensive assessment of website IA as it provides theoretical 
and empirical grounds. The theoretical grounding perspectives 
of a new model for website IA domain was being reflected by 
this study. The foundation of the model was depicted by the 
adaptation of prior architectural theoretical propositions as the 
base framework. The attempt was conducted as the arbitrary 
process for website IA in the selection of design methods and 
principles, is not fully supported by theoretical grounding consid-
eration. Therefore, the WA-IM prescribed in our study is strongly 
supported with architectural theoretical base framework as the 
arbitrary platform for the construction and localization process of 
website IA. This exploratory research is to obtain the understand-
ing about the underlying phenomena about an under-explored 
concept of using website IA from user perspective.

However, there are limitations and constraints imposed by the 
WA-IM for the localization process of cultural-specific web study. 
For example, the localization process imposed on WA-IM was 
entirely based on Culture Cognition Theory (CCT) under the 
assumptions that user preferences are culturally determined by 
socio-cognitive perspective. However, the behavioural aspect 
of the community was not examined due to the exploratory 
stage of the study. Future localization research may adapt 
the model alongside with the behaviorist tradition where web 
design may be addressed from socio-behavioral perspectives. 
Diverse culture theories may be consumed to determine the 
behavioural level and patterns for the localization process of 
website design as a complementary approach to the localization 
process of website IA. 

Our model provides a starting point for future research, and adds 
to the growing body literature of IA. However, the salience of 
dimensions may vary based on the type of genre website and 
cultural background of the user. The findings of this study can 
help practitioner understand and shape the perceptions of the 
user rather than the outwardly manifested behaviour of using 
website IA. Thus, we suggest researchers and practitioners 
first decide which aspects of IA dimensions are important for 
their purposes and then take action to collect information about 
those particular aspects from multiple resources. Researcher 
might find exploring the dimensionality of website IA in our work 
to be a continuing line of fruitful inquiry. We hope that our work 
will continues to encourage researchers to move beyond the 

nature of our work on the user perspectives while at the same 
time prioritizing focus for researchers and practitioners. These 
approaches are necessary and useful and together they will 
lead us to a better understanding of website IA.
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