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ABSTRACT

Green finance is a novel financial idea aiming to simultaneously promote environ-
mental conservation and economic growth. The main goal of this research is to
find the factors influencing investors’ decisions to purchase green securities.

The report suggests that politicians strategically prioritize raising public aware-
ness and distributing information about the current global climate issue. It sug-
gests that increased awareness correlates with people’s capacity to make better
decisions.

Keywords: Green Investments, Individual Investors, Environmental Concerns,
Government Policies

1. Introduction

The increasing recognition of climate change and its consequences has brought
about a notable transformation in investment approaches, resulting in eco-
conscious investing. With the dual goals of generating both financial returns
and beneficial environmental effects, this strategy prefers investments made
in businesses and initiatives that show a dedication to environmental
sustainability. Investors who understand the long-term advantages of sus-
tainable practices for the environment and the economy have taken a keen
interest in green investments, a subset of the more general Environmental,
Social, and Governance (ESG) investing criteria.
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This systematic review examines how green investments have changed over time and their
financial performance, guiding ideas, and difficulties. Our goal is to combine existing studies
to provide a thorough understanding of how environmentally conscious investing can sup-
port sustainable growth and reduce environmental hazards. Furthermore, this assessment
tackles important topics like greenwashing and the requirement for standardized ESG indica-
tors, guiding future directions and best practices for investors and politicians committed to
advancing sustainable finance.

Objectives
1. To determine the degree of people’s awareness of green investing alternatives.

2. To gauge the perceived benefits and risks that specific investors connect with environmen-
tally friendly investment opportunities.

3. To look into how people’s preferences for green investments are affected by
sociodemographic factors.

Scope

1. The study will determine people’s awareness levels across different social strata.

2. The investors’ willingness to take on risk.

Findings from the Existing Literature
1. (Ismah Osman, June 2019) This study found that attitudes, perceived behavioural control,
knowledge, reputation, and religious values most significantly influenced Muslim investors’
propensity to engage in green investments. Not surprisingly, religious values emerged as the
most important determinant. This result confirms earlier studies in various circumstances and
emphasizes the critical influence of religious values in determining behavioral intentions.
Moreover, a noteworthy association was discovered between Muslims’ awareness, knowl-
edge, and personal purpose to support green investment. Furthermore, it was shown that a
key factor was the reputation of service providers, which is defined by judgments of depend-
ability, credibility, social responsibility, and trustworthiness. This research used the theory of
planned behavior as the conceptual framework to explore the major factors influencing Mus-
lim investors’ behavioral intentions for green investments.

2. The present research utilized the Theory of Planned Behaviour (TPB) to examine how
Malaysian university students’ intentions about green investment are influenced by their
personal attitudes, subjective norms and perceived behavioural control (PBC). The increas-
ing effects of climate change, such as wildfires and droughts, mostly caused by an increase in
greenhouse gas (GHG) emissions each year, have highlighted how urgently mitigation ac-
tions must be implemented. (Chan, 2018).

3. This study investigates the relationship between graduates in agricultural and food sci-
ences from universities in the Kingdom of Saudi Arabia (KSA) and their intentions towards
green investment within the food industry. The three main determinants derived from the
Theory of Planned Behaviour (TPB) are attitude towards behaviour (ATB), subjective norms
(SNs), and perceived behavioural control (PBC). The impact of green investment knowledge
and green consumption commitment is also examined. The results validate the direct influ-
ence of green ATB, green PBC, green knowledge, and green consumption commitment on
graduates in agricultural and food sciences’ intention to make green investments. These
findings impact Saudi Arabia’s food industry’s development and sustainability. (Aliedan, 2023)

4. This study’s main goal is to investigate how, in the context of Pakistan, green brand knowl-
edge (GBK) modifies the relationships between green brand positioning (GBP), attitude to-
ward the green brand (ATGB), environmental concern (EC), and green purchasing intention
(GPI). Adding GBK as a moderating variable is to improve comprehension of the interactions
between GBP, ATGB, EC, and GPI. According to the study, GBK strengthens the correlation
between green buying intentions and the independent variables (ATGB, EC, and GBP). (Siyal,
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2021)

5. A novel approach for assessing the fintech innovation life cycle of clean energy invest-
ments is put forth in the paper by Wei (2021). First, the optimal combinations of fintech-
based funding options with integer code series are identified in the findings. Second, the
Pythagorean fuzzy DEMATEL technique is used to analyze the criterion. Finally, Pythagorean
fuzzy TOPSIS ranks these four distinct fintech choices. The most crucial stage of the fintech
financing alternatives’ innovation life cycle is aging regarding clean energy investments. Simi-
larly, the beginnings of the declining phase are important to this circumstance.(Wei, 2021)

6. In light of the current COVID-19 epidemic, this study by Imran Yousaf (2022) investigates
the hedging and diversification advantages of green investments for traditional stock portfo-
lios. Although the results support gold's reputation as a reliable hedge against stock market
declines, we also find that clean energy investments and green bonds can act as havens for
investors. According to our research, green investments are becoming increasingly neces-
sary for better financial performance and stability, especially in light of the volatile market
conditions.(Imran Yousaf, 2022)

7. Factors influencing green finance and sustainable company development must be identi-
fied to develop green investment activity for sustainable development. This study uses the
Exploratory Factor Analysis (EFA) methodology to process the dataset from 208 enterprises
to identify and measure the factors affecting green investment in Vietnamese. The findings
demonstrate that most survey-included factors were dependable, retained statistical signifi-
cance, and converged into the factor group. Infrastructure for green investment, Challenges
in obtaining funds for green investment initiatives, and more are among the survey's contrib-
uting issues. Incentives for obtaining funding for environmentally friendly investments, knowl-
edge of businesses' green investments, The government assists in obtaining funds for green
investment, and firms can obtain cash for green investment. The key conclusions are as
follows: the government must take the lead in promoting green investment by creating poli-
cies that support, encourage, and motivate green investment for businesses; it must also
establish suitable legal frameworks to steer economic development toward green growth; it
must use market-based tools and taxes to alter consumer preferences, encourage green
investment, and advance technology; it must define the term "green" and identify the "green"
factor in financial activities and investments; and it must increase the knowledge and skills of
businesses, financial intermediaries, investors, and management agencies about sustain-
able development.(Tran, 2020)

8. In light of the preliminary examination into the impact of individual perceptual elements on
behavioral intention toward stock investment activities, this study provides empirical evi-
dence and theoretical analysis. Examining demographic traits as possible modifiers in this
association is also part of it. Moreover, this initial investigation clarifies the validity of the
Theory of Planned Behavior's relevance in Indonesia, especially in explaining people's inten-
tions, especially those of younger generations, to participate in and invest in the stock mar-
ket. It explores the distinct viewpoints a developing market offers and offers particular de-
tails about the respondent profiles. It is hypothesised in this exploratory study that younger
people who have better Perceived Behavioural Control (PBC) are more likely to invest in
stocks. This study aims to provide managers of securities firms and government regulators
with a thorough understanding of the influence of individual personality factors on stock
investment through the lens of investor intention. This knowledge can guide the develop-
ment of methods to more successfully raise public awareness of stock investing through
improved laws, advertisements, events, and services. (Nugraha, 2021)

9. The study's conclusions show a favorable correlation between customers' intentions to
buy green products and eco-innovation, environmental concerns, environmental knowledge,
and green products. Furthermore, customer attention is found to be a strong and positive
mediator between environmental concern, environmental knowledge, eco-innovation, and
green products and the intention and acceptance of green purchases.

The significance of this study lies in several aspects:



dline.info/pms            75

 P
ro

gr
es

s 
in

 M
ac

hi
ne

s 
an

d 
Sy

st
em

s 
V

ol
um

e 
13

 N
um

be
r 

2 
O

ct
ob

er
  2

02
4

1. It emphasizes the crucial role of eco-friendly cosmetics and the importance of green pur-
chase intent in Taiwan and Mongolia.

2. With the goal of promoting environmental preservation and encouraging consumers to
purchase green products, it offers experts information that can help them refine regulations
about the manufacturing of green products.

3. Moreover, the research provides significant insights for scholars who aim to investigate
many facets of eco-friendly cosmetic items and their impact on personal conduct and ecologi-
cal durability. (Moslehpour, 2023)

10. This study aimed to investigate how environmentalist values and environmental self-
identity—as defined by the Theory of Planned Behavior (TPB)—combine to affect the propen-
sity to use green energy. The research examined Turkish households' intention to consume
green energy, particularly on socio-psychological factors. Environmental Values and Self-Identity
were included as fundamental components of the TPB framework to attain a holistic under-
standing. (Harorli, 2023)

11. In energy investment, this study utilizes and develops the Theory of Planned Behavior
(TPB) model to create a comprehensive framework that can reliably predict intentions to
invest in Renewable Energy (RE). Encouraging the availability of cost-effective and eco-friendly
energy solutions is vital to mitigate power shortages and tackle climate change. According to
the research, conventional energy stakeholders have a positive attitude toward investing in
renewable energy (RE), which has a big impact on how likely they are to invest in RE to
generate power. Nevertheless, it was found that the extended model's addition of new pre-
dictive variables and removal of the original TPB features made it more difficult to construct
meaningful relationships between Subjective Norms, Attitude (ATT), Perceived Behavioral Con-
trol (PBC), and investment intentions. (Daiyabu, 2023).

12. The study's conclusions show respondents had positive sentiments and a high interest in
renewable energy. Remarkably, there is broad popular support for renewable energy projects,
motivated by benefits like improved community cohesiveness and conservation of natural
resources. Regarding the use of renewable energy, an overwhelming 87% of respondents
had strong positive opinions. Notably, there is a knowledge vacuum because not much study
has been done in China to determine public acceptance of renewable energy. These results
emphasize how urgently it is needed to advocate for the benefits of renewable energy while
also drawing attention to the negative environmental effects of traditional energy sources.
This requirement applies to all governmental entities, non-governmental organizations (NGOs),
and policymakers since they are essential in shaping public perception and policy direction in
the energy sector. (Ali, 2023)

13.  The study's conclusions show a strong and favorable relationship between Thai consum-
ers' intention to use renewable energy sources and their self-efficacy. Stakeholders would
consider several important aspects, such as perceptions of self-efficacy, environmental con-
cern, awareness of renewable energy, and beliefs in its benefits, to effectively promote con-
sumer adoption of renewable energy in the nation. Cost concerns pose a serious obstacle to
Thailand's adoption of renewable energy, as has been noted in industrialized countries as
well. These concerns can discourage consumers from switching to renewable energy. None-
theless, this obstacle may be lessened by initiatives to increase customers' sense of control
over their behavior, especially through increased knowledge about renewable energy sources.
The study also emphasizes how crucial it is for consumers to have favorable attitudes about
the advantages of renewable energy, as these beliefs have a beneficial impact on their adop-
tion decisions. Thus, raising consumer awareness of the benefits of renewable energies
should be the top priority for programs meant to encourage consumer adoption of green
energy technology in Thailand. The study also highlights how customer perceptions of risk
and trust in certain items influence adoption behaviour. It is imperative to acknowledge and
tackle these obstacles to enable Thai consumers to adopt renewable energy solutions effec-
tively. (Wall, 2021)
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Conclusion of the study

1. The study looks at how graduates in agricultural and food sciences from universities in the
Kingdom of Saudi Arabia (KSA) feel about green investment intentions. It also examines the
impact of green consumption commitment and investment knowledge. These three major
factors are derived from the Theory of Planned Behaviour (TPB) and are known as attitude
towards behavior (ATB), subjective norms (SNs), and perceived behavioural control (PBC).

2. The key conclusions are as follows: the government must take the lead in promoting green
investment by creating policies that support, encourage, and motivate green investment for
businesses; it must also establish suitable legal frameworks to steer economic development
toward green growth; it must use market-based tools and taxes to alter consumer prefer-
ences, encourage green investment, and advance technology; it must define the term “green”
and identify the “green” factor in financial activities and investments; and it must increase
the knowledge and skills of businesses, financial intermediaries, investors, and management
agencies about sustainable development.

3. The research findings indicate that several factors, including attitude, perceived behavioral
control, knowledge, reputation, and religious values, significantly impacted Muslim investors’
propensity to engage in green investment. Notably, religious values were the most signifi-
cant determinant.

4. The study’s goal was to determine how environmentalist values and environmental self-
identity, as defined by the Theory of Planned Behavior (TPB), combine to affect people’s
propensity to use green energy.

Based on the findings, the study will propose recommendations for individuals, financial advi-
sors, and institutions to encourage and facilitate greater participation in green investments. 
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